I 


COLUMBIA PICTURES 


presents a 


CHARLES H. OUnNEER 


production 


starring 


DARD JUDD-MARTHA 


q 


Screenplay by NIGEL KNEALE and JAN REA 
Directed by NATHAN JURAN 
Associate Producer RAY HA RYHAUSEN 


AN AMERAN FILM 


DYNAMATION 
PANAVISION 
LUNACOLOR 


COL. JOHN ‘SHORTY’ POWERS, 
‘VOICE’ OF U. S. SPACEMEN, 
PLUGS ‘FIRST MEN IN MOON!’ 


Col. John "Shorty'’ Powers, who was the ''Voice of Mercury Control" with the 
earlier U. S. space orbits, is participating extensively in ‘First Men IN the Moon" 
radio/television/newspaper promotion! 


Col. Powers’ name and voice, or his picture, are available in the following: 
© Regular Radio Spots (available from your Columbia exchange) 


@ Television Spots (available from your Columbia exchange) 


Special 30'' x 40" Display Poster, shown on back page of this 
pressbook (available from National Screen Service) 


¢ Newspaper Ad Mats (available from National Screen Service) 


Open-End Radio Interview (from your Columbia exchange) 


‘MEN IN MOON’ FLOAT TO TOUR 
AFTER MACY PARADE, TV EXPOSURE 


Two "First Men IN the Moon" floats were scheduled to call nationwide atten- 
tion to the picture via their appearances in some of the nation's most televised 
Thanksgiving Day and pre-Christmas parades. The floats represent the surface of 
the moon and they are cutout to show the film's Selenites in their crystal caverns. 
The float used in the Macy's Thanksgiving Day parade in New York also will 
have a Bell Aerospace test pilot wearing the Bell Rocket Belt which permits him 
to hover above the Moon Float, and a float also will be used up and down the 
Pacific Coast. 


« NEW YORK—The Macy's Thanksgiving Day Parade will be televised 
by both the NBC-TV and CBS-TV networks and will carry complete film 
credits. Following the Nov. 26th parade exposure, the float will tour the 
New York metropolitan and other areas. 


e LOS ANGELES-SAN DIEGO—A second Moon Float will appear insome 
30 different parades during the three-week period of November 22-Decem- 
ber 15, in th San Diego-Los Angeles area. In addition to parade duty, this 
float will be used up and down the Pacific Coast. 


TIE-UP WITH TOYS! 


With the Christmas season coming up there are many potential tie-ups with space- 
oriented toys available to you locally. A quick check of the Christmas edition of the Sears 
Roebuck catalog reveals the following, among others: 


ARTICLE PRIGE 
POC 2 35 5 ee A kes igs A 
PSPC hy OCT See nos pln Ca Ee es 4.99 
Lionel Helios 21 rocket ship and satellite 000000. 14.99 
A. C. Gilbert Erector Sets: Lunar Probe and 

Space Vehicle Models alee Ge Oe 
Te lereOBSS oe hock eke ioe Bice Ao es, ae oe ee 
Chemcraft set with rocket-launching test 00... ee ee 3.99 


We urge you to contact all of your retail out'ets carrying space-oriented toys and games. 
Get them in on the ''Sales Days" special newspaper page described on Page 4 of this press- 
book. Make your market ''Moon’: conscious! 


i sneer eee tenia i ities ocasimsiaseaeieaeamta satin diecast samaeaamnitciareaaradaiedgs demadmeasrten seisiats ceramic saeatrczatn nantes deme tenn a EE Deen 


Don’t Overlook the Easy-to-Make ‘Touch Outer Space’ Display 
Described on Page 15 of this Presshook! 
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Ballantine Books, Inc., is issuing a paperback, 
with front and back cover credits for the 
picture, of H. G. Wells’ science-fiction 
classic, ‘First Men IN the Moon," on which 
the film is based. In addition, Ballantine is 
alerting its distributors across the country of 
the new Columbia picture, and advising them 
to work closely with local showmen. A special 
window streamer has been prepared around 
book and picture as well as a counter pre-pak. 
Limited quantities of the streamer are avail- 
able as long as the supply lasts; write to Mer- 
chandising Department, Columbia Pictures 
Corp., 711 5th Ave., New York, N. Y. 10022. 
Also, work the following: 
e Provide stills and posters for window 


and in-store displays and use in con- 
junction with full credits. 


e Give away copies of the paperback 
edition to first people on line. 


Obtain copies of paperback book for 
delivery to editors and disc jockeys. 


Street bally, with front and back cov- 
ers of the book enlarged. 


Post pages from the book with ribbons 
leadng to appropriate stills. 


Provide the distributor with wrap- 
arounds plugging your engagement 
of the picture, to be attached to all 
copies in town. 


Rubberstamp your message on sep- 
arated pages of the book for a unique 
street handout. 

One of the world’s finest science-fiction nov- 
elists, H. G. Wells' name can be used effec- 
tively in library and book store displays of his 
novels and other writings, with special em- 
phasis on ''First Men IN the Moon," of course. 
Use a pressbook ad mat in the preparation 
of an H. G. Wells' bookmark for library dis- 


tribution. 


BALLOONS 
Use these *7 ''First Men IN the Moon” bal- 
loons in stores and windows, as well as in your 
own theatre decorating! Use ‘em, too, in con- 
tests ("how many ‘moons’ in this window?"’) 
...as giveaways...let loose from some high 
point with your credits attached! Balloons 
carry picture credits on one side. They are 
available at cost: $15. a thousand. Check or 
money order must accompany order. 
Merchandising Department 
Columbia Pictures Corp., 
711 5th Avenue, New York, N. Y. 10022 


8mm FILMS 


Two 8mm films for home projection help sell 
"First Men IN the Moon''! They are: 


e A special ‘First Men IN the 
Moon! souvenir film (9!/2 minutes), 
showing today’s race for space and 
including scenes from the Charles 
H. Schneer production. 


e A 9-minute 8mm film of the 
Ranger Moon Shot, including actu- 
al NASA footage of the moon as 
Ranger 7 approaches it! 


The ''First Men IN the Moon" souvenir film 
retails for $5.95 on black/white; $12.95, in 
color, and $9.95 in black/white with sound. 
The Ranger Moon Shot footage is in black/ 
white; $9.95 with sound, $5.95, silent. 


Both 8mm films are being advertised exten- 
sively with streamers and posters, and ar- 
rangements are being made with department 
stores and discount chains for co-op ad mats 
and other tie-ins, working closely with local 
showmen. For price information, display ma- 
terial in limited quantities and the names of 
cooperating merchants, write direct to: 
8mm Division, Columbia Pictures 


711 5th Avenue 
New York, N. Y. 10022 


LOOK AT MOON 
Give 'em a free look at the moon! Simply 
plant a telescope in front of your theatre, 
evenings, or in other suitable locations, and 
offer a free look at the moon—compliments 
of the 'First Men IN the Moon!" Telescope 
should be promoted locally, of course. 


LIFE ON MOON? 


"First Men IN the Moon” centers around the 
fact that life exists off planet Earth! For 
centuries this concept has remained within 
the province of the fiction writer but now 
the National Aeronautics and Space Admin- 
istration has issued a booklet called ''The 
Search for Extra-terrestrial Life'’ (NASA EP 
—10). This book describes 8 separate re- 
search programs being carried on by NASA 
in their search for life in outer space. It 
makes the possibility of this life an official 
matter and forever removes it from the realm 
of "just fiction."' This book is sold for 20c by 


Superintendent of Documents 
U S Government Printing Office 
Washington, D. C. 20402 


Order a quantity of these books immediately 
and supply them to your newspaper feature 
writers and entertainment editors along with 
the material you normally service. 


ASTRONOMY MAG 


A magazine for amateur astronomers, Sky 
& Telescope, is published monthly by Sky 
Publishing Corporation, Harvard College 
Observatory, Cambridge 38, Mass. and sells 
for 60c an issue. It is a fascinating magazine, 
pictures of outer space along with advertise- 
ments of science fiction-looking equipment, 
and it can have a magnetic attraction 
for anyone who has never seen it. Get your 
news dealer to order copies and place them 
around barber shops, beauty parlors, etc. 
with playdate and picture snipes. 


REVELL SPACE MODELS IN CONTEST! 


Revell, manufacturers of model kits of various 
kinds, is wholeheartedly behind "First Men 
IN the Moon" and will gladly work with local 
showmen who set up contests for young 
model-builders using Revell's models of the 
Gemini and Mercury space capsules. 


As prizes, in addition, Revell is offering FREE 
three of its giant sailing ship kits. Theatre 
must ask for these kits—write direct to: 


Joel Rubenstein, Revell, Inc. 
4223 Glencoe Ave. 
Venice, California 90292 


Also available from Revell to "First Men IN 
the Moon” showmen are special window 
streamers plugging the picture and the Revell 
space kits. These streamers contain a con- 
test mention; showmen who do not plan to 
stage the suggested contest may still obtain 
and use the streamers—simply slice off con- 
test copy before distributing streamers! 


Contestant must put together both 
of these models (which retail for 
98c in one kit), paint them and 
enter them in the contest run by 
local showman. Showman must find 
judges for best models, and should 
offer promoted merchandise prizes 
and guest tickets as other awards. 


REVELL STREAMER (10” x 18”) 


es E—\ BUILD THE Revell MERCURY 
. SATELLITE AND GEMINI SPACE 
CAPSULES BOTH IN ONE Authentic Kit! 


WHAT WILL THE U.S. ASTRONAUTS FIND 
WHEN THEY LAND ON THE MOON? 


_ ¢\ Wells’ astounding predictions come true? 
EE : | H a. 


J $0" S 
—————— Ee bo 
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{# 
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ASK FOR DETAILS OF OUR BIG MODEL BUILDING CONTEST! 


SUGGESTED REVELL ENTRY BLANK 


MODEL BUILDERS! 
Enter our GEMINI AND MERCURY BUILDING CONTEST! 
‘First Men IN The Moon’ CONTEST CLOSES (Date) 


WIN A GIANT-SIZE REVELL MODEL KIT!! 


HERE ARE THE SIMPLE RULES: 
|. PURCHASE A "GEMINI AND MERCURY MODEL" KIT AT ANY (name of 
chain) STORE. 


2. ENTRIES WILL BE DIVIDED INTO 3 AGE GROUPS 
|.Under Age 12 2.12tol5 years 3. 16 and older. 


| 3. ONE PRIZE WILL BE AWARDED IN EACH AGE CATEGORY. 


4. Winners in each category will be chosen on the basis of neatness and accuracy. 
The decisions of the judges will be final. 


5. All entries must be delivered to any (name of chain) Store before (Date). 


6. The contest is not open to employees of Columbia Pictures, Revell, (name of 
Ghai) or ane. Theatre where ''First Men IN the Moon" opens 
eee ieee in Panavision, Lunacolor and Dynamation. 


— ENTRY BLANK — 
Please Enter The Attached "GEMINI and MERCURY" MODELS in the 
Theatre - (Name of Chain) Building Contest. 


My age is correctly stated below. | have received no help or assistance in the con- 
struction of this model. 


NAMEI pease ONUtD......0 oho ea Rs ge ae ee oe eee 
CU Ret a a ee eee See ee PS Stee a ne 
Pe SES Ce ees Se Ge a8 Meee eee aoe eee Me 2 Sone” Phone <2 eee 


WINNING MODELS WILL BE DISPLAYED IN THE LOBBY 
.. THEATRE 


FIRST MEN IN THE MOON 
SIaPIGN INE) (ee arn rea Theatre. 
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‘MOON’-SIZED BALLOON! 


A sure way of attracting city-wide attention to ''First Men IN the Moon’ is to fly a large 
weather balloon carrying aloft an eye-catching banner. Such a balloon—12 feet in diameter 
—can be inflated with helium to soar well above the city's taller buildings; use a strong 
nylon tie-rope, of course. 


Meteorological balloons 12 feet in diameter may be obtained from: 
Lincoln Electronics 


122 East 42nd Street 
New York, N. Y. 10017 


The balloons cost $2.50 each, with postage an additional 45 cents, and two weeks’ allowance 
must be made for delivery. 


A 3' x 4' banner for your "moon" balloon also is available, with the picture title. The meteoro- 


logical balloons are specially coated and do not take paint easily; plan on flying this banner 
below your balloon. Cost of banner is $7.50; order it direct from: 


National Flag Co. 
43 West 2Ist Street 
New York, N. Y. 10010 


NASA COOPERATION! 


The National Aeronautics and Space Administration will cooperate with local civic organi- 
zations which want to organize ''Space Program"' observances by furnishing them with space 
equipment and display material. Work up such a civic salute via an organization-sponsored 
“Space Program" promotion in conjunction with your playdate. 
Stunt itself might be worked out with newspaper/television cooperation to include a wide 
variety of attention-getting activity: 

e Parade to theatre. 

e Ceremonies on stage. 

e Local VIP participation and comment for publicity. 

e Special newspaper features and photos. 

e Television programming of "First Men IN Moon" material and NASA space 

activity. 


e Co-op advertising on part of local ''space'’ manufacturers. 


e Editorial and columnist attention. 


e Theatre lobby displays, window promotions. 


SPACE PROGRAM ARTICLES 


Life Magazine on September 25th and October 2nd ran a superb two-part series on America's 
space program. The September 25th issue has a striking pull-out cover. Obtain copies of 
both issues and create from them a striking lobby display using the September 25th cover 
as a banner head. Snipe copies with picture and playdate information and place them around 
town, and they might also be used as part of library and book store displays featuring the 
works on H. G. Wells and, particularly, ‘First Men IN the Moon." 


CHILDREN’S ‘MOON’ BOOKS 


In addition to the H. G. Wells book itself, and his other works, libraries and book stores have 
other volumes useful to showmen. A campaign aimed at children might include, for example: 
The Golden Press’ ‘Golden Library of Knowledge” book called "The Moon: Our Neighboring 
World." It sells for 69¢ and will be found wherever children's books are sold. Wonder Books 
of New York has in its ''The How and Why" Wonder Book series a volume called ''The Moon,” 


50c and also available across the country. 


CO-OP NEWSPAPER ADVERTISING 


.Work with newspaper business manager on a page, or pages, of co-op advertising, with 
your ‘First Men IN the Moon" ad centered and a page masthead along the lines shown here. 
aes is 13" x 315", cls at ee Screen Service as a mat—Mat No. Expl. 4. 


yoo FOR TH me cant FOR THEMooc) SALES DAYS 


| 


A SALUTE TO OUR NATIONAL SPACE PROGRAM 
AND TO THE ASTOUNDING MOTION PICTURE ADVENTURE 


“FIRST MEN (IN) THE MOON” 


Mat No. Expl. 4 
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MOON MAP 


A 35" x 46" map of the moon's surface— 
with picture credits printed thereon — is 
available for giveaway to schools, libraries, 
television personalities, etc. Maps are 35 
cents apiece in lots of 10; check or money 
order must accompany order when you write 
direct to: Merchandising Dept., Columbia 
Pictures, 711 5th Ave., N. Y., N. Y. 10022. 


‘MOON’ MATERIAL 


A tremendous variety of scientific equipment 
—useful for promotions, schools, displays, 
giveaways, stunts—is described in the cata- 
loge of Edmund Scientific Co., Barrington, 
N. J., and available to ''First Men IN the 
Moon" showmen at a 10% discount. Among 
the many items that might be considered are: 


9245 : giant star and space 


maps 
9298 Stars that glow in the 
darkness. Set of 125... $1.00 
9227 Star satellite and planet 
finder: a road map of 
the heavens |... 50 
60166 Inflatable celestial globe $1.40 
There are dozens of other items in the catalog 
for eye-catching give-aways at screenings 
and to your media reps. ''First Men IN the 
Moon" is a big adventure film and there are 
lots of items available from the catalog that 
are colorful and, when combined with regular 
display material, carry forward a moon ad- 
venture theme. Please mention Columbia 
when you write to: 
Mr. Stan MacDonald, General Mor. 
Edmund Scientific Co. 
Barrington, New Jersey, 08007 


‘MOON’ SOUNDS! 

Give disc jockeys something new and differ- 
ent! ''First Men IN the Moon" is a wonderful 
excuse for them to broadcast "moon 
sounds’, "space news’, "'satellite rhythms" 
and the like! Naturally, they plug ''The First 
Men IN the Moon" at your theatre! The way 
to do it? Simply obtain one or more of the 
following discs: 

Folkways FX 6250: Science-Fiction 

Sound Effects 

Folkways FX 6200: Voices of the 

Satellites 


Pantascope PS 10001: 
Panorama, Vol. | 


Industrial 


These discs, originally priced at $5.95, are 
available for $3.50 each when you mention 
Columbia Pictures and "First Men IN the 
Moon." Send check or money order with 
your order, direct to: 


Mr. Louis Nurko, T.R.F. Music 
50! Madison Avenue 
New York, N. Y. 10022 


. WOMEN, T00! 


Don't overlook the fact that there is a woman 
—Martha Hyer—among the ''First Men IN 
the Moon,’ a good excuse for a ''Moon Girl" 
Beauty Contest. Swim-suited contestants 
might devise special hairdoes or helmets rep- 
resenting what they think a ''moon girl" will 
wear. Winner gets the VIP treatment, and 
promoted merchandise prizes. Contest might 
be worked onstage, or in conjunction with a 
newspaper or television station. 


FIRST MEN 
INTHE MOON 


ie 


THE FIRST MEN 
TO LAND ON THE 
MOON DISCOVER 
SOMEONE HAS 
BEEN THERE 
BEFORE THEM! 


COMIC BOOK 


A comic book version of ''First Men IN the 
Moon" is being published by Western Pub- 
lishing Co., for nationwide distribution, with 
point-of-sale display material plugging both 
comic book and picture. Obtain a quantity 
of these comic books from your nearest 
Western Publishing distributor for giveaway 
to your first admissions; and work with dis- 
tributor on other beneficial promotions. 


COLOR-IN MAT 


This 3-Col. color-in mat—Mat No. Exp.|— 
may be used in a newspaper or store contest, 
as a package-stuffer, imprinted on shopping 
bags, etc. (actual size: 5!/2"" x 734"). Order 
mat from National Screen Service. 


GROUP ATTENDANCE 


"First Men IN the Moon" offers showmen 
a chance for group sales with schools, 
youth groups and agencies, science clubs, 
science fairs and similar set-ups. Also, if your 
theatre is situated near any of the military 
or civilian organizations working on space 
equipment, special attention should be paid 
to group activity... and publicity! 


LOCAL PLANETARIUM 


More than 200 colleges and museums in the 
United States maintain planetariums. If there 
is one in your territory, arrange for a special 
showing of "First Men IN the Moon,’ with 
attendant publicity and planetarium coop- 
eration—including your display material in 
the planetarium itself! Work as far in ad- 
vance as possible. 


42-MIN. TV/THEATRE ‘MOON’ FEATURETTE! 


"Tomorrow the Moon," a special featurette highlighting manned space-flight activity around 
the world today, and keyed to the moon-landing in ''First Men IN the Moon.” Narrator is 
radio/TV commentator George Fenneman. Order ''Tomorrow the Moon" featurette—35mm 
color for theatre, 16mm black/white for Ty—from your Columbia exchange! A 16mm color 
print of this featurette also is available; order it direct from Merchandising Dept., Columbia 
Pictures Corp., 711 5th Ave., New York, N. Y. 10022. Color print will be shipped direct 
to cooperating school or television program; when you write, be sure to supply name and 
address of cooperating educator or television personality. 


SELLING AIDS 


TRANSCRIPTIONS: A variety of spot an- 
nouncements, all open end for local com- 
mentator to add theatre credits. Available 
on single disc from your Columbia exchange. 


TV TRAILERS: A wide variety, all perfect 
for your TV campaign, with space for local 
announcer to add theatre and ple~~+-+- 
formation. Each has a final frame 
imposed visual credits, if desirec 
from your Columbia exchange. 


PHOTO STORY: Story of film in 
captions. Sent with your credits 
cooperating newspaper or TV 
Order from: Columbia Pictures 
Department, 711 Fifth Avenue, 
N. Y. 10022. 


Col. John ‘Short: 


SOCK 
LUNA €) NEWS 


ORBIT—1009732950072401 


BULLETIN! 


FIRST MEN L 
ON THE MC 


World Breathlessly Awaits Furti 
From International Space Team 


Earth Hails A-0.K. 
Moon-Landing. 
Speculation Rife 
On Nature of Dis- 
coveries Made hy 
Space Explorers! 


———— 


“Has Man 
Reached 
the Moon 
Before?” 


Asks Washington, D.C. 
Correspondent 


Vol, 1 No. 1 


ACTUAL CLOSEUP PHOTO OF MOON, 


made by U.S. Photo-Satellite, August 1964, at dist ile. Compare with 
H. G. Wells’ prediction, inside and on back page 


—— 


nee Way / [ey Eocene 


TEASER TRAILER: Use well in advance of 
regular National Screen trailer, and for cross- 
plugging. Order from your Columbia ex- 
change. 


DISPLAYS: 9' x 12' Flag: single face: $75; 
double face, $120. Badge: 40c; Streamer: 


9!/,'"' wide, 4'' deep 


All shipments made Parcel Post Spe- 
cial Delivery (large shipments by 
truck) unless other shipping instruc- 
tions are received with order. 


Send check or money order, with 
order and imprint information, direct 
to: 
Harry K. McWilliams 
150 South Avenue 
Garwood, N. J. 07027 


Telephone: Area Code 201 789-0700 


LUNAR NEWS, ORBI1—100973295007 2401 


HAS MAN REACHED MOON BEFORE?... 


See the answer in H.G. Wells’ 


“FIRST MEN IN THE MOON” 


Antique Spacecraft “First on Moon”? ; 
ts he is 


er 


Genius Foresaw It! Lost in Lens Pits — 
-author H. G. Wells, w 3 
ted today’s Moon-' § 


Gasp! Wonder! Thrill!...to the Seven Wonders of the Moon-World 


Lethal Electrode Guns! 
Moon-w i friend. 


ing 


sl 
n-hundeds 
ul relations! 


por Neh Milianmenio Balink Renna 


‘Moon’ Story in Three Cartoon —_ 


THE WORLD WAITS BREATHLESSLY 
FOR NEWS FROM THE UMTED 
NATIONS’ SPACESHIR, HURTLING ON 


(TS WAY TO THE MOON.... 


THE LONG-OREAMED OF MOMENT.... 
MEN ON THE MOON J... 


- BUT, DUMBFOUNDED, THE U.N. =ASTRONAUTS 


"Fue THAT THEY HAVE BEEN FORESTALLED. . 


» THE 


MOON HAS ALREADY BEEN CLAIMED FOR GREAT 
BRITAIN AND QUEEN VICTORIA { 


. Prcpian HOME IN OYMCHURCH, ang 


RNOLD BEDFORD (EDWARD JUPD) Beal and | 


FANTASTIC STORY... 
NOW RIDICULED AS A MENTAL 
OBSESSION...{™" = 


b WE REACHED THE SOT IN ag 
NOBODY BELIEVED ME-THAT’S WHY 


THEYVE KEPT ME HERE ALL THESE YEARS 


Mat No. Expl. 2 (Size, each 101%’’ x 2’’ deep)—Order from National Screen 


Designed mainty for newspaper use, this cartoon story in three strips (the first 
instalment only is shown here) can be used also as a throwaway folder. Print on 
paper | 11/,"" x 8" deep and fold in centre. On the front use a 6" double column 
advertisement together with theatre heading and playdate. Ad lines may also be 


printed on the back. 
supermarket shopping bags. 
For newspaper use, strips are intended to be run in sequence in a daily paper or 
over three weeks in a weekly. 


Folder may be used as package-stuffer or printed on 


(Mat 2A; Still No. 16) "First Men IN the Moon" discover the lack of gravity 
there, prior to their exploration of that satellite's crystal caverns. The men are 
Edward Judd and Lionel Jeffries; also starred in the Charles H. Schneer pro- 
duction is Martha Hyer. The new Columbia Pictures release is based on 
H. G. Wells’ classic novel; note the primitive space-craft. 


Advance Notice 


“First Men IN the Moon,” 


GG Fie pices 2 BE NO shia iieccauecis 
Theatre in Lunacolor, is the 
story of a landing on that 
satellite 65 years before a 


United Nations space-ship crew 
duplicates the feat. The cast 
which plays this H. G. Wells 
scientific adventure story is 
headed by Edward Judd, Martha 
Hyer and Lionel Jeffries. Nathan 
Juran directed the Charles H. 
Schneer production from the 
screenplay by Nigel Kneale and 
Jan Read. Ray Harryhausen 
was the associate producer and 
creator of the special visual ef- 
fects for this Columbia P*cture 
release in Dynamation and 
Panavision. 
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Their Films Travel 


If producer Charles H. Schneer 
and associate producer Ray 
Harryhausen have one guiding 
principle of film-making it 
would seem to be somewhat 
along the lines of: “Make it 
move!” Currently, at the ............ 
Theatre, “First Men IN the 
Moon” is taking its audiences 
on a journey from the Earth 
to that satellite and back again. 

Schneer and Harryhausen have 
teamed on such other “travel’’ 
pictures as “Jason and _ the 
Argonauts,” and similar screen 
excitements. “First Men IN the 
Moon,” based on the H. G. Wells 
science-adventure classic, stars 
Edward Judd, Martha Hyer and 
Lionel Jeffries. 


(Mat 2B; Still No. 45) Martha Hyer looks out of a porthole in the primitive 


space-craft used by the "First Men IN the Moon" 
people, a Selenite, looking back at her. 


to find one of the moon- 
It's a scene from the Charles H. 


Schneer production in Dynamation, Panavision and Lunacolor. The new Columbia 
Pictures release is based on H. G. Wells’ classic story of scientific adventure. 


SEMPER ABSIT SSE TRI LETTS EI RTL TT EE ELIE FOL GE OT NEG EN EI OL TID NITE, 


No Green Cheese! 


Green cheese was NOT one 


—— of 'the items used by the highly- 


skilled group of designers, tech- 
nicians, craftsmen and scientists 
working to create the sets for 
Charles H. Schneer’s new 
science-adventure, “The First 
Men IN the Moon,’ now at 
ther Seas a Theatre in Luna- 
color. Pretty near everything 
else known to modern tech- 
nology was used to make the 
“Moon,” however. 

According to the H. G. Wells 
story on which the Columbia 
Pictures release is based, the 
space-men of 65 years ago made 
their flight in a huge iron 
sphere; this was fabricated of 
fiberglass and wood for the 
film, but it still weighed more 
than a ton. On the moon itself, 
they found grotesquely human- 
ized ant forms they called 
Selenites; and a strange variety 
of vegetation. They found huge 
crystal caverns and a host of 
other marvels and menaces. 

Then, of course, the movie- 
makers had to re-create the 
moon’s surface, as well, along 
with the heavens. 

“First Men IN the Moon” 
stars Edward Judd, Martha 
Hyer and Lionel Jeffries as the 
first men—and a woman!—both 
on and in the moon. Nigel 
Kneale and Jan Read wrote the 
screenplay for the Ameran film, 
which was directed by Nathan 
Juran in Panavision and associ- 
ate producer Ray Harryhausen 
created the special visual effects 
in Dynamation. 

Harryhausen won _ interna- 
tional praise for his work on 
the last Schneer picture, “Jason 
and the Argonauts,” and he 
had to do six months pre-pro- 
duction work in “First Men IN 
the Moon” plus a further four 
months after the 12 weeks of 
filming. 

“There is no quick way of 
doing my job,’ says Harry- 
hausen. “One needs unlimited 
patience and first class as- 


sistants.” He and art director 
John Blezard created a com- 
plete lunar world including 
Wells’ race of moon creatures 
and a giant gastropod moon- 
beast. “Everything had to be 
minutely planned and _ scaled 
and there were hundreds of 
color and matching tests to be 
done.” 

Nigel Kneale’s brother, Brian, 
the sculptor and painter, was 
commissioned by Schneer to 
create three dimensional concep- 
tions of the moon animal and 
plant life. Brian Kneale’s best- 
known work, “Amor,” a massive 
monument in iron, won the ac- 
claim of the International Con- 
gress of Architecture. His 
works are displayed in national 
galleries and museums in Bri- 
tain, New Zealand, Australia, 
Brazil, Mexico and the United 
States. 


Moon Woman 


Film producer Charles H. 
Schneer’s adaption of H. G. 
Wells’ classic, “First Men IN 
the Moon,” the Columbia Pic- 
tures release now at the ............ 
Theatres, in Lunacolor, also 
involves the adventures of the 
first woman in the moon. She 
is played by Martha Hyer, who 
co-stars with Edward Judd and 
Lionel Jeffries. 

Explains Schneer, “I had to 
be a little more thoughtful than 
Wells. In this day and age, it’s 
not so surprising that a woman 
should be an_ interplanetary 
traveler, since we already have 
a woman cosmonaut. In all 
other particulars, we stick ‘to 
the theme of the book.” 

Nigel Kneale and Jan Read 
wrote the screenplay from 
Wells’ original, scientific adven- 
ture tale, with Nathan Juran 
directing and associate producer 
Ray Harryhausen creating the 


special visual effects in Dyna-_ 


mation and Panavision. 


Edward Judd 


Edward Judd, 31 - year - old 
British actor, currently star- 
ring in the Charles H. Schneer 
production “First Men In the 
Ninos at. Ue vc, a.csatvises. Theatre 
in Lunacolor, has been hailed 
by critics as “a threat to Peter 
O’Toole, an ambush to Albert 
Finney” for his work on the 
London stage. 

Born in Shanghai of Anglo- 
Russian parents, Judd ‘traveled 
extensively with his salesman 
father in China, Japan, Malaya, 
India, Arabia and North Africa. 
His education started in the Far 
East and, when his parents 
moved to London, it was com- 
pleted in that city. 

At 16, acting became his main 
interest, and he enrolled as a 
student-actor at a club theatre. 
He auditioned for and was made 
master of ceremonies of a, BBC- 
TV program, which gave him 
minor television parts. Judd’s 
film debut in Terence Ratti- 
gan’s “The Guinea Pig’ came 
after a period of repertory at 
Windsor and Nottingham. 

Co-starred with Judd in the 
new Columbia Pictures release 
are Martha Hyer and Lionel 
Jeffries. Nathan Juran directed 
the film from the screenplay by 
Nigel Kneale and Jan Read 
from the original story by H. 
G. Wells. Associate producer 
Ray Harryhausen created the 
special visual effects in Dyna- 
mation for the Ameran film. 


Lionel Jeffries 


Lionel Jeffries, one of the 
international screen’s most ver- 
satile comedy character actors, 
portrays H. G. Wells’ famous 
fictional scientist Joseph Cavor, 
who discovers an anti-gravity 
substance, in the Charles H. 
Schneer production for Colum- 
bia Pictures release, “First Men 
IN the Moon,” now at the............ 
Theatre in Lunacolor. 

Jeffries stars with Edward 
Judd and Martha Hyer in this 
latest of Schneer’s Dynamation 
and Panavision films for which 
associate producer Ray Harry- 
hausen contributed his now 
famous talents for his special 
visual effects. Jeffries’ reputa- 
tion is international, even 
though he accepted star billing 
only three years ago. In Jeffries’ 
case it is correct to say “ac- 
cepted” and not “attained” star 
billing because he had refused 
motion picture stardom many 
times before. 

“T didn’t think I was ready 
to move up, and I’m sure if I 
had been ‘starred’ I would have 
stunted my career,’ he says. 
“Once you’re up there, you can’t 
accept anything less than a 
major role. Becoming a_ star 
overnight is fine for the un- 
knowns because they have noth- 
ing to lose. But it’s no good 
for the established actor unless 
he knows he has a darned good 
chance of staying on top.” 

“First Men IN the Moon” was 
directed by Nathan Juran from 
the screenplay by Nigel Kneale 
and Jan Read. 


General Advance 


Internationally speaking, the 
race to the moon may be on 
but, cinematically, it al- 


ready has been won. In fact, 
“First Men IN the Moon,” the 
Charles H. Schneer production 
BELGE. sot060, 6040 Theatre on= 26.328 


in Lunacolor, is the story of 
the landing of Earthmen—and 
a woman!—on that satellite 
some 65 years ago. 

“First Men IN the Moon” is 
based on the H. G. Wells 
science-fiction adventure tale, 
with Edward Judd, Martha Hyer 
and Lionel Jeffries as the Earth 
trio who make the journey to 
the moon in what is reported to 
be one of the most unusual 
spacecrafts ever assembled. That 
is, to modern eyes accustomed to 
today’s space vehicles. 

The new Columbia Pictures 
release in Panavision is set in 
the near future, when a United 
Nations space-ship reaches the 
moon and its astronauts dis- 
cover evidence of an _ earlier 
landing. Investigators on Earth 
locate an old man who insists 
he actually had been on, and 
in, the moon more than 60 years 
before. With him had been his 
fiancee and a research scientist. 

Cavor, the scientist, had dis- 
covered an anti-gravity  sub- 
stance; with it, and with a 
specially - constructed iron 
sphere, the trip to the moon 
was made. Deep in the crystal 
caverns of the moon, these first 
space travelers find a strange 


ant-like people they call Selen- 
ites, and a gastropodic moon- 
beast. Their adventures are 
numerous, and they end with 
the return to earth of the en- 
gaged couple. 

The making of “First Men IN 
the Moon” is said to be a mag- 
nificent technical, as well as 
artistic, feat because, among 
other things, it brilliantly util- 
izes the remarkable special ef- 
fects process called Dynamation 
developed by Ray Harryhausen, 
who also worked on the film as 
associate producer. Harryhaus- 
en’s special effects have been 
used in several of Schneer’s 
earlier successful productions. 
In this latest picture, he had to 
create a complete lunar world 
including Wells’ race of moon 
creatures. It took six months 
of pre-production work, and 12 
weeks of filming. 

Jeffries, the British character 
actor whose extraordinary ver- 
satility has put him in the 
Peter Sellers class, portrays 
Wells’ famous scientist, Joseph 
Cavor. Judd, who recently was 
seen in a top role in “The Long 
Ships,” plays 'the man who tells 
the story and beautiful blonde 
Martha Hyer is the third mem- 
ber of the star trio who plays 
Kate Callender, his American 
fiancee, a new character written 
into the H. G. Wells story by 
sereenwriters Nigel Kneale and 
Jan Read. Nathan Juran di- 
rected the Ameran film. 


(Mat 2C; Still No. 40) Lionel Jeffries, who is one of the ''First Men IN the 
Moon," runs afoul of some Selenites in this scene from the Charles H. Schneer 
production in Panavision, Dynamation and Lunacolor. The Columbia Pictures 
release, also starring Edward Judd and Martha Hyer, is based on the H. G. 
Wells’ science-fiction classic. ; 


OFFICIAL BILLING 


COLUMBIA PICTURES 20% 


presents 15% 


CHARLES H. SCHNEER © 35% 


Production 15% 


H. G. WELLS' 25% 


First Men IN The Moon 


100% 


starring 


EDWARD JUDD 


MARTHA HYER 


50% 


4 LIONEL JEFFRIES 50% 


Screenplay by NIGEL KNEALE and JAN READ 25% 


Directed by NATHAN JURAN 25% 


Associate Producer RAY HARRYHAUSEN 25% 


AN AMERAN FILM I5% 
PANAVISION® DYNAMATION® 20% 
LunaCOLOR (U.S.A. only) 20% 


(Mat 1A; Still No. 50) Edward Judd 
and Martha Hyer climb from their 
primitive space-craft to explore the 
caverns of the moon, in Charles H. 
Schneer's "First Men IN the Moon," 
a Columbia Pictures release in Pana- 
vision, Dynamation and Lunacolor. 


Martha Hyer 


Lovely Martha Hyer is co- 
starred with Edward Judd and 
Lionel Jeffries in the Columbia 
Pictures release, “First Men IN 
the Moon,” now at the .............. 
Theatre in Lunacolor. Miss 
Hyer is, in this new Charles H. 
Schneer production in Dynama- 
tion and Panavision, the first 
woman on the moon. 

Miss Hyer is a Texan who 
determined at an early age to 
seek an acting career after she 
and her two sisters had sat 
through three showings of Janet 
Gaynor in “A Star Is Born.” 
That she can act is attested to 
by the Academy Award nomina- 
tion she won for her work in 
“Some Came Running.” 


Immediately after graduating 
from Northwestern University 
where she majored in speech 
and drama, Martha entrained 
for the West Coast. She joined 
the Pasadena Community Play- 
house group where a_ studio 
talent scout spotted her; she 
was auditioned, screen tested 
and signed to a long-term con- 
tract almost as fast as it takes 
to tell it. Her green eyes and 
lustrous tresses soon adorned 
a multitude of pictures—most 
of them westerns. She then em- 
barked on a_ gilobe-girdling 
career, making films in Aus- 
tralia, Japan and Africa, re- 
turning to the United States to 
capture a top role in Warner 
Bros. “So Big.” 

“First Men IN the Moon,” 
produced by Charles H. Scheer 
and directed by Nathan Juran, 
was adapted for the screen by 
Nigel Kneale and Jan Read 
from the original story by H. 
G. Wells. It is an Ameran film 
for which associate producer 
Ray Harryhausen created the 
special visual effects. 


(Mat 1B; Still No. 31) Martha Hyer 
clings to Edward Judd and a rope 
ladder inside their primitive space- 
craft in Charles H. Schneer's "First 
Men IN the Moon," a Columbia Pic- 
tures release based on H. G. Wells’ 
scientific adventure classic. 


LEADS ETE ETT TOOT ENTERS 


THE CAST 


Arnold Bedford |. Edward Judd 


CAVOR ho ccic Lionel Jeffries 
Kate Callender Martha Hyer 
Src. ve oe _ Erik Chitty 


PR a5 2h ail ee ew _ Betty McDowall 


BOGUS cn... On ee Miles Malleson 
Glushkov ........ ee Lawrence Herder 
Raa en Gladys Henson 
Le ei anne ee Marne Maitland 
GRAUS ola dei... Hugh McDermott 
U. N. Astronauts: 

LC Re en eo Gordon Robinson 

Col. Rice Sean Kelly 

Nevsky... John Murray Scott 


THE CREDITS 


Produced by Charles H. Schneer; Associate Pro- 
ducer, Ray Harryhausen — Creator of Special 
Visual Effects; Directed by Nathan Juran; Screen- 
play by Nigel Kneale and Jan Read, from the 
original story by H. G. Wells; Photographed by 
Wilkie Cooper; Music by Laurie Johnson; Produc- 
tion Manager, Ted Wallis; Art Director, John 
Blezard; Editor, Maurice Rootes; Technical Staff, 
Les Bowie, Kit West; Camera Operator, Harry 
Gillam; Assistant Director, George Pollard; Con- 
tinuity, Eileen Head; Sound Recordists, Buster 
Ambler, Red Law; Title Designer, Sam Suliman; 
Technical Advisor, Arthur Garratt, B.SC., F. 
Inst. P. A Charles H. Schneer Production; Filmed 
in Dynamation® and Panavision®; Lunacolor by 
Pathe; A Columbia Pictures Release. 


THE STORY 

Se 
(Not for Publication) A successful United Nations 
landing on the moon finds evidence of an earlier 
landing; investigating U. N. Moon Project repre- 
sentatives find aging Arnold Bedford who insists 
he made the moon journey 65 years before. Bed- 
ford tells his story ... 


In 1899, in a small Kentish village, Bedford 
and his fiancee Kate Callender meet Joseph 
Cavor, a research scientist who has found an 
anti-gravity substance which he plans to use 
ona trip to the moon. Bedford helps finance 
the project, including construction of a 
space-ship, and goes along; so does Kate. 
On the moon, they are greeted by grotesque, 
humanized ant forms, Selenites; they have 
numerous adventures with these creatures, 
who live in immense crystal caverns, and with 
other lunar phenomena. Bedford and Kate 
finally return to Earth, leaving Cavor behind 
to meet the Grand Lunar, chief of the 
Selenites, and to further his scientific efforts. 


Back to today, it is reported on television that the 
U. N. astronauts have entered the crystal caverns; 
they find no signs of life or danger, only con- 
tamination and decay. Bedford attributes the dis- 
appearance of the Selenites to Cavor; ''Poor 


Cavor, he did have such a dreadful cold," says 


Bedford. 
Running Time: 105 Minutes 
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It all happens in... 


“For Space-Age 
Screen Excitement 
and Thrills, Don’t 
Miss H. G. Wells’ 
Astounding ‘‘First 
Men in the Moon’’- 
It’s Definitely All 
Systems Go!” 
Cl bleNeae 


Col. JOHN ‘‘SHORTY’’ POWERS 


COLUMBIA PICTURES 


presents a 


CHARLES H. 
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production 


LUNACOLOR! 


IDYNENIMETTON - PANAVISION® 
starring and Associate Producer 


DWARD JUDD: MARTHA HYER:LIONEL JEFFRIES: WGEL KNEALE sn JAN READ - NATHAN JURAN: RAY HARRVHAUSEN- AN AMERAN FILM 


Ad No. 403—568 Lines 
4 Cols. x 10!/g Inches 


MOON 


EDITION N EWS ‘Era 


Vol. 1 No. 1 ORBIT—1009732950072401 WEATHER—Balmy and Clear 


BULLETIN! 


: World Breathlessly Awaits Further 
g _ Details From International Space Team 


Earth Hails A-O.K. Moon- 
Landing. Speculation Rife 
On Nature of Discoveries 
Made by Space Explorers! 


““For Space-Age 
Screen Excitement 
and Thrills, Don’t 
Miss H. G. Wells’ 
Astounding ‘‘First 
Men in the Moon’’- 
It’s Definitely All Systems Go!”’ 


Cu dle 


Col JOHN ‘‘SHORTY’’ POWERS 


a 
2s 


ACTUAL CLOSEUP PHOTO OF MOON, 


made by U.S. Photo-Satellite, August 1964 at distance of less than one mile. Compare with 
H. G. Wells’ predictions as shown in the astounding screen adventure. 


A PY IE EN. starrin 


FARO JUDD: MARTHA RYER 


PANAVISION® aid LIONEL JEFFRIES - Soreenlay by NIGEL KNEALE 
and JAN READ - directed by NATHAN JURAN 


DYNAMATON - Associate Producer RAY HARRYHAUSEN - AN AMERAN FILM 


Ad Mat No. 405—500 Lines—4 Cols. x 9 Inches 


GO ALL-OUT ON ‘IN’ 


The word "IN" in the title, ''First Men IN the Moon”, is important! All advertising and 
publicity emphasizes ''IN,"' one way or another. In your own promotion... in your displays 
... On your marquee ... make sure that the word "IN" stands out! It may be capitalized 
where the rest of the title is in upper- and lower-case . . . it may be a different, stronger color 
...alarger size... a different, bolder type-face! However you handle it, make sure audi- 
ences know it's ''First Men IN the Moon!" 
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LETHAL ELECTRODE GUNS! 
FORBIDDEN FUNGUS FOREST! 
SIEGE OF THE SELENITES! 
EARTHLINGS BATTLE MOONLINGS! 


® 
PANAVISION LOST IN THE LENS-PITS OF LUNA! 
THE BRAIN THAT RULES THE MOON-WORLD! 


starring 


FDWARD JUDD-MIARTHA HYER . LIONEL JEFFRIES cs sien oe 


Directed by NATHAN JURAN Associate Producer RAY HARRYHAUSEN — AN AMERAN FILM 
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Easy-To-Make 
Lobby Piece! 


Give 'em a chance to touch outer-space! This 
easy-to-make display piece, with its solid 
plug for "First Men IN the Moon" includes 
meteoritic materials which came to earth 
from outer space! Youngsters, especially, will 
be interested . . . but they might also be 
inclined to pilfer. Keep an eye on your dis- 
play at all times! 


Columbia Pictures will provide in kit form: 


8x10 glossy photo of display piece 
front. 

Sketch of rear assembly. 

& color stills. 

Meteoritic materials. 

Instructions for assembly. 


INSTRUCTIONS: 


|. Have the 8x10 glossy photo en- 
larged to 40 x 60 size, and color the 
'Touch Outer Space’ arrow, the 
title and the box at lower right. 


2. Construct an easel similar to the 
one shown in the sketch below and 
mount the blow-up on the front. 


3. Cut out holes in moon craters 
as indicated on the blow-up. 


4. Construct individual illuminated 
shadow boxes, as per rear sketch. 
These shadow boxes should be ap- 
proximately one foot in depth, and 
each should be located squarely in 
back of its respective peephole. A 
color still is to be mounted at the 
rear of each shadow box. 


5. The meteoritic materials must 
be firmly attached to the photo of 
the moon surface with epoxy glue 
for greatest effect. 


For your "Touch Outer Space’ Kit, write 
direct to: 


Merchandising Department 
Columbia Pictures Corporation 


711 5th Avenue, N. Y., N. Y. 10022 


Rear view of ‘Touch Outer 
Space" display. Flasher at- 
tachments can add to the 
attention it gets! 
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PANAVISION 


LUNACOLOR 


DY NAIMATION 


LOBBY HANGER 


24" wide, 1454 high 
(Both Sides Shown Here) 


Colorful die-cut use of title treatment and 


advertising copy for marquees and lobbies. 


POWERS 30 x 40! 


For lobby and out-front use, 
; store window promotions, etc.! 


v 


if 
PANAVISION 
LUNACOLOR 


P 
£54X 4 Af 
de Sidi j 


F ’ -" 
a Se 3-SH EET’ Seniecumecue 
s 4 Z : 


e SIX SHEET 


ne Seaman eo SRR Ae ARES a : 
OB ANAVISION jog LUNACOLOR ©: 
SER Progecton 
A: PRITURES 


e THREE SHEET 


e ONE SHEET 


e INSERT CARD 


e SINGLE WINDOW CARD 
e Powers 30 x 40 

e 22x 28 

e CUTOUT STANDEE 

e LOBBY HANGERS 


e SLIDE 

» EIGHT il x 14's ILLT 6-SHEET 
TURES 

e TRAILER | 


e UTILITY MAT 


e 40x60, 24x60, 24x 82 mad 
1.6. WELLS ASTOUNDING ADVENTURE IN 


OYNAMATON] 


o STILL. SETS 


(Color Set for lobby and store 
promotions; B/W Stills for 
newspaper publicity.) 


Under no circumstances should the 
B/W still set be used for lobby 
display purposes! 


Order All Accessories 


From 
National Screen : —| 


f 
S 


EDWARD JUDD- MARTHA AER-ONEL ERS 


e g . PRINTED IN U.S. A. 


ont =~ LUNA 


Vee :1 No. 1 


NEWS | itt 


ORBIT—1009732950072401 WEATHER—Balmy and Clear 


BULLETIN! 


FIRST MEN LAND 
ON THE MOON! 


World Breathlessly Awaits Further Details 
ernational Space Team 


Earth Hails A-O.K. 
Moon-Landing. 
Speculation Rite 
On Nature of Dis- 
coveries Made by 
Space Explorers ! 


) 


0 EEE __ 


“Flas Man 
Reached 
the Moon 
Before?” 


Asks Washington, D.C. 
Correspondent 


fab aA Fg ln Sy a eR Sa es Aa 


ACTUAL CLOSEUP PHOTO OF MOON, 


made by U.S. Photo-Satellite, August 1964, at distance of less than one mile. Compare with 
H. G. Wells’ prediction, inside and on back page. 


6 aaESE———___ 


LUNAR NEWS, ORBIT=1 


HAS MAN REACHED 


See the answer 


“FIRST MEN I 


Gasp! Wonder! Thrill!...to the Se 


OL eT Een 


iy 
Siege of the “Se 
“Selenites” surround what are now presu 
Moon—an incredible 


Antique Spacecraft “First on Moon”? 


World’s space-experts here hotly debate possibility that this primitive 
space-vehicle could have made this 240,000-mile Earth-Moon voyage—five 
decades ago. Girl (Martha Hyer) is helping to prepare craft. 


Genius Foresaw It! Lost in Lens Pits 
Scientist-author H. G. Wells, who of Luna fren 


actually predicted today’s Moon-voy- C Lj : Ba 
age adventures—and described them Ds aati | Rates J eet ech eee 
tric scientist and discoverer of 


in detail. Once scoffed at, his exciting uC: 0. th : ; ; 
. vavourite,” the anti-gravity sub- 


predictions are now lauded, 
stance, makes way through Moon- 


6S cna or an EMR EES cave with reluctant assistant 


Arnold Bedford (Edward Judd). 


-1009732950072401 


) MOON BEFORE?... 


rin H.G.Wells’ 


N THE MOON” 


even Wonders of the Moon-World 


Lethal Electrode Guns! 


Moon-watriors ignore protestations of friend- 
ship by early earth-visitors, and unleash deadly 
barrage from powerful electrode weapons! 


2 / e n i te S (f Moon-creatures or 


sumed to be first humans ever to land on 
ble half-century ago! 


Brain That Rules Moon! 


“First” space-travelers from planet Earth are 
subjected to hypnotic “emanations” and inten- 
sive cross-examination by Super-Brain of Moon! 


a 


z 4 a bee g : ioe Bs 
Earthlings Battle Moonlings! 
Open conflict erupts as Earth space-travelers of the early nineteen-hundeds 
fail to convince moon-beings of their earnest desire for peaceful relations! 


7 ee res ‘i ene rneitieee sate paises —— son tian ee . 
pain eer et etre anv ma atta te ee re crete PP wi eee Aare > arises iter. Seas EO RESTOR Oe oes nent HMMS oF IIE Sa a et ll eR i FA SRE ttn = eee Ne cree ee aenens “ = ~ a _ 


— ONLY H.6. WELLS COULD HAVE CONCEIVED ITE 
ONLY THE SPACE AGE COULD HAVE CREATED IT 


ONLY DOvnexivesttOn! COULD MAKE 


A Space-Age § 
Story of 
Stunning 

Surprises ! 


; aE 


=“ corenemtrenmnsannnnnnecten 


Artist’s conception, based 
on Wellsian projection of 
Moon-adventures encoun- 
.tered by early Moon-travel- 
ers from planet Earth. 


COLUMBIA PICTURES 


presents a 


CHARLES H. 


SCHNEER 
production yg 


Starrin 


DARD JUDD MARTHA YE 
oil ONELIEHRI 


Screenplay by NIGEL KNEALE and JAN READ 


" PANAVISION’ directed by NATHAN JURAN 
Associate Producer RAY HARRYHAUSEN 
ANAMERAN FILM 


BUILD YOUR BOX OFFICE WITH THESE 


$9.00 __ TABLOID NEWSPAPER HERALDS 


PER THOUSAND YOUR IMPRINT GOES HERE 
F.0.B. PLANT You can imprint locally or we will imprint for you at the cost of $12.00 for any quantity 
Check or Money Order Rush Your Order Direct to 


must accompany or der. 


Pale voor HARRY K. McWittuiams and ASSOCIATES 


Established Credit 
150 SOUTH AVE. GARWOOD, N.J. 


For Faster Service Telephone 
201-789-0700 


Shipping—by Parcel Post Special @ We will bill you for postage charges on 
mailed to you. Large shipments by truck—shipping charges collect. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


